
Association for Institutional Research – Online Resources:  
http://www.airweb.org/?page=309 

 
Presentation Tip: Making Statistics Understandable: 
http://entrepreneurs.about.com/cs/marketing/a/presentingstats.htm 
With links to multiple related articles including: 

 7 Deadly Sins of PowerPoint Presentation 

 Stop the Verbal Spam 

 Missing Link: Communicating Your Message 

 Basic Concepts in Statistics 

 Presenting Data Effectively 

 Supporting Your Points 

 Top 7 Strategies to Deliver Great Presentations 

 Giving Effective PowerPoint Presentations 

 Top 10 Presentation Mistakes 

 8 Secrets to a Knockout Business Presentation 

 PowerPoint Lesson Plan - Types of Clouds 
 
Presentation Checklist: Always Simplify, Never Screenbean. 
http://www.juiceanalytics.com/writing/always-simplify-never-screenbean/ 

Always... 

 Tell a story. Great presentations tell a compelling and cohesive story. Stories 
have themes, characters, plotlines, and a message. 

 Build a flow. Try reading your slide headlines. Do the slides connect? Do they 
tell a story? Don't be afraid to shuffle your slides to find a cleaner way for the 
concepts to fit together. 

 Provide a roadmap. It’s easy to lose an audience if you have a complex 
argument or storyline. Give them sign-posts that let them know where they are 
and where they are headed. 

 Banish slides to an appendix. When I build a presentation, I will inevitably end 
up with slides that don't fit neatly into my story. Find a home for them in the 
appendix; it's the "green room" of your presentation where potentially useful 
material can hang out until it's needed. 

 Simplify. Your story can be simpler. Your slides can have more whitespace. Be 
ruthless in cutting. 

More... 

 Pictures, including full page pictures. Cliff Atkinson of the beyond bullets blog is 
a big proponent of pictures in place of words and offers a good, though extreme 
perspective. 

 Changes of pace. Long, data intensive presentations easily become 
monotonous. Break these up with different kinds of slides, multimedia content, or 
audience interaction. 

 Animation in slides. While animation can be a distraction, it does have its place. 
In particular, if you have a complex slide, consider building the layers of 
information. It forces your audience to focus on just one part at a time. 

 Quick punchlines. It is always tempting to develop a presentation that gradually 
builds to an exciting conclusion. Save it for your great American mystery novel. 
Your audience is impatient to get to the point. Provide it to them up front. 

Less... 

http://www.airweb.org/?page=309
http://www.beyondbulletspoints.com/


 Words. People use extra words to cover up when they don't know precisely what 
they want to say. Enough said. 

 Bullets. A list with more than five bullets is beyond most people's ability to 
process or remember. Long lists can be broken into subgroups. 

 Bullet-points. For short, simple lists, remove the bullet points. 
 Stock clipart: Microsoft has been generous enough to provide a world of clipart 

fun. Avoid that world as much as possible. Clipart is mostly useless filler. 
 Animation between slides. Unlike in-slide animation which can focus your 

audience, animation between slides is simply a distraction. 
 Capitalization. There are rules (http://owl.english.purdue.edu/owl/resource/ 

592/01/) for when to capitalize. Capitalizing Almost Every Word in a Sentence is 
not One of Them. 

Never... 

 Use ScreenBeans. Check this out: I found the ScreenBean store. For just 
$59.95, you can get a whole package of digital ant people running around in 
business settings. Trust me, there are cheaper ways to ruin a presentation.  

Common Mistakes in Data Presentation 

 http://www.perceptualedge.com/articles/ie/data_presentation.pdf 

 

Making Data Meaningful: 
A guide to writing stories about numbers 

How to write a statistical story 

 http://www.unece.org/stats/documents/writing/how.htm 

 

Connecting People 

to Useful Information 

guidelines for effective data presentations 

 http://www.prb.org/pdf/ConnectingPeopleSects1&2.pdf 

 

ON VISUAL AIDS: 
A Highly Opinionated Set of Guidelines 

 http://www.survival.pitt.edu/library/documents/OnVisualAids-
adviceonusingpowerpoint.pdf 

http://owl.english.purdue.edu/handouts/grammar/g_caps.html
http://www.bitbetter.com/scrennbeans.htm


Increasing the Participation of Latino(a) youth and families in Oregon 4-H programs: 
http://oregon.4h.oregonstate.edu/oregonoutreach/successful_practices/why%20latino%2
0outreach.html 

Tips for Presentation Handouts: 
http://www.linguistics.ucsb.edu/faculty/bucholtz/sociocultural/handouttips.html 

Guidelines for Establishing Urban Centers and Expanding and Enhancing Urban 
Programs (urban non-traditional audiences): http://www.aces.edu/urban/guidelines.html 
 
Santa Clara County government site includes some tips on reaching non-traditional 
audiences: 
http://ipm.sccgov.org/portal/site/ipm/agencychp?path=%2Fv7%2FIntegrated%20Pest%2
0Management%20(PRG)%2FResources%2FOutreach%20Tools 
 
Association of Tropical Biology – discussion of how to use connections to sports, the arts  
and spirituality etc to get people interested in often abstract concepts like conservation to 
reach non-traditional audiences: http://www.atbio.org/tnv13n4.pdf -  Nalini Nadkarni is 
another author of many articles on this topic 
 

 The strength of the Turning Point project depends on input from a diverse  
and non-traditional audience. 

 The partnership needs to ask continually the question, Who is missing and 
how can we get those missing engaged in dialogue around Turning Point 
issues? 

 It is critical to use "active outreach" as a tool for involving diverse 
populations. Simply inviting someone from the community to a meeting is 
not enough. Active outreach involves physically going to the places where 
groups not traditionally involved in public health meet regularly, such as 
neighborhood association meetings, faith community gatherings, other 
forums for people of color, and local businesses, and becoming actively 
involved in their projects and meetings. 

Active outreach, which is very labor-intensive, can seem overwhelming. An 
organization must ask itself three important questions before initiating this 
process:  

 To what extent is the philosophy of an organization aligned with the 
concepts  of outreach (inclusivity, diversity, and non-territorial 
approaches)? 

 To what extent is the partnership willing to give up an ethno-centric 
perspective?  

 Are sufficient time and resources available to dedicate to active outreach 
efforts? 



Abandoning Ethno-Centric Perspectives 

Second, the organization would have to continue to abandon any ethno-centric 

perspectives and biases. These include such things as insisting on formalized agendas 

without allowing for adequate social interaction, strict timelines based on a particular 

cultural definition of time, corporate dress, and an expectation of quick follow-up to 

phone  messages. Diverse cultures and groups represented in our community adhere to 

vastly different values and behaviors in terms of meeting processes, decision-making, and 

communication styles. Respecting these differences rather than assuming all groups 

interact in the same way in community building is a key to active outreach. 

- a Blackfeet Health and Safety Corp (BHSC) member and an AmeriCorp Leader - 
spoke about the importance of recognizing and then abandoning ethno-centric 
perspectives. The BHSC member and the AmeriCorp Leader recalled the initial 
difficulty they had in connecting when working on a joint project. The AmeriCorp 
Leader was frustrated after inviting several Blackfeet tribal members to meetings and 
never receiving responses. The BHSC member was unprepared for the forwardness 
and perceived arrogance of the AmeriCorp Leader's invitations. It was only when 
both parties were willing to try to understand the other's cultural and personal 
differences that their relationship flourished. Therefore, outreach is not just expecting 
groups to come to you; instead, it is going to where groups meet and listening and 
asking rather than talking and "leading." Active outreach is gathering insight into a 
group's cultural and organizational differences and sometimes joining another 
group's activities that may not be directly related to the Turning Point program. 
These efforts can be time-consuming, but the effort spent building a solid relationship 
will pay off in the long run and often lasts through numerous projects 

Reaping the Rewards of Active Outreach 

Finally, although time and resources may appear to be thin, outreach actually can be a 

way to enhance staff time and resources. Initially, all of the outreach efforts of Healthy 

Communities increased the demand on staff. After scheduling a time to present the 

Turning Point project to the African American Health Coalition, the group asked Healthy 

Communities to join their organization and serve as a liaison for the Turning Point 

project. As a result of this new relationship, African American Health Coalition board 

members offered to run focus groups within the African American community - a need 

that had been identified but not fulfilled due to staff limitations in the Healthy 

Communities office. This connection to the community and the growing positive 

relationship with the organization provided Healthy Communities with a unique 

opportunity to enhance its resources. Through other outreach efforts with the Oregon 

Environmental Council, the Asian Pacific American Alliance, and the Refugee 

Consortium, Healthy Communities acquired four new representatives for the Turning 

Point Steering Committee and one for a working group. Outreach efforts can expand 

resources and achieve internal organizational goals for other projects. 

In conclusion, active outreach may appear to be time consuming and overwhelming. 

However, an organization can use outreach as a vehicle for building long-term 

relationships, increasing resources, and achieving other future goals that require 



collaboration. Realizing that everyone does not operate in the same time-schedule, 

meeting formats, and quick response periods will help reduce barriers that might present 

themselves when attempting active outreach. Likewise, the extra effort it takes to go to 

another organization's office or meeting to gain insight into its culture and philosophy 

will only help to create a sustainable relationship. The most important piece of reaching 

diverse and non-traditional groups is to relinquish the ethno-centric perspective that all 

other groups act in the same way as your own. 

http://www.turningpointprogram.org/Pages/transformations/transformations_998/outreac
hv34.html 


